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• Interactive
Having a story poll allows the 

audience/followers to feel welcome

Less readable content for the viewer, 

requires strictly a click of preference

Stories are a more frequent used tool on 

instagram, permits more frequent posts

• Simple

• Frequency





With good weather, customers would 

associate the product with satisfaction

Positive

Customers find this Instagram Reel 

engaging, providing a good chance to 

show off a specific product

Popular

Current social media lacks a focus on 

reels, so this would reach a new audience

New Market

@magnoliabakery

https://www.instagram.com/magnoliabakery


@magnoliabakery

Recent tiktok trends include “day in the 

life” of people with non traditional careers  

Trendy

offers a glimpse into the real workings of the 

bakery, showing customers the authenticity 

behind the products they love

Authentic

allows the bakery to tell its story in a 

compelling way by showcasing the hard work 

and passion that goes into running a bakery

Storytelling

https://www.instagram.com/magnoliabakery


@magnoliabakery

Brings attention to lunch specials that 

customers may not know about

Unique

Customers would be engaged via 

quick shots of cooking highlights

Efficient

This would likely gain significant traction 

as a trending video style on TikTok

Viral Appeal

https://www.instagram.com/magnoliabakery


Showcases Q Bakehouse’s dedication to 

authenticity with a behind the scenes view

Simple

Only extras materials needed to produce 

this kind of video are a tripod-camera 

setup

Ease of Production

Exposes customers to a unique product, 

sparking interest

Promotion

@magnoliabakery

https://www.instagram.com/magnoliabakery
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Promotion Campaign

Question: Which form(s) of promotional campaigns 

do you use most to follow food trends or find new 

restaurants?

• Using social media to create more brand awareness within the 

community 

• Ensure that customers can spread the word of the business



Factors of Influence

Question: Rank the factors below in order of 

importance on how they influence your decision to 

purchase bakery products from a particular 

establishment (5 being the most important).

• Focus on the quality of the goods 

• Ensure the prices are reasonable and match with consumer 

demands.  



Pricing

Question: How much are you typically willing to 

spend on bakery products in one visit?

• Ensure that the price of the products is maintained in the 

price range the consumers find acceptable and matches the 

quality of the goods. 



Type of Goods

Question: What flavors do you prefer in pastries?

• Expanding on the variation of goods being offered 

• Compensate to consumers’ palettes. 
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Suggestions 
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